USGA AMATEUR CHAMPIONSHIP

Bandon Dunes Golf Resort will host the 120th U.S. Amateur Championship August 10-16, 2020.

The U.S. Amateur Championship is the
oldest golf championship in the United
States. The championship will take place
on the Bandon Dunes course with Bandon
Trails serving as the stroke play
companion course. The U.S. Amateur
Championship begins with more than
7,000 players trying to qualify at 80
different sites across the country. Only 312
players qualify for the championship field
at Bandon Dunes. Participants compete in
36-holes of stroke play over the first two
days. The top 64 players will advance and
move on to match play, taking place over
the final five days to determine the 2020
Champion. Match play rounds will take
place on Bandon Dunes. The U.S. Amateur Championship provides a unique spectator opportunity as fans have
the ability to follow along in a more intimate setting than a traditional golf event, walking the course alongside play.
Tickets can be purchased at Bandon Dunes Golf Resort or online at USGA.org. Tickets are $25 for daily access or
$125 for a weekly ticket. The U.S. Amateur Championship is a televised event by FOX Sports. Coverage begins
August 12, coverage times are to be determined. This will be the seventh USGA Championship to take place at
Bandon Dunes Golf Resort.
The Championship is conducted by the United States Golf Association (USGA), the national governing body of golf
in the United States. Its membership is comprised of over 9,500 clubs, courses and training facilities and
approximately 900,000 USGA individual members.

LEARN MORE

VOLUNTEER

For more information, regarding the 120th U.S.
Amateur Championship, contact Josh Grantham –
U.S. Amateur Tournament Coordinator at
(541) 347-5944 or jgrantham@bandondunesgolf.com.

Please find the link to our volunteer sign up site below.
We are looking for volunteers for a number of different
roles. Golf experience is not needed for all roles.
https://www.cuetoems.com/usam_2020/Volunteer.aspx

CRANBERRY FESTIVAL 2020
Grab your best "gangsta" and roaring 20's
costumes and join us for...…

THE RETURN OF THE ROARING 20'S
The Festival format will remain approximately the
same as in years past. There will be a few changes,
and we look forward to sharing them with you in the
near future. We’re looking forward to your costumes
and celebration ideas for this long-cherished festival.
The Festival committee would love to have new
volunteers (along with the folks who have supported
and volunteered for several years) Please feel free to
contact Margaret at mcp@bandon.com if you would
like to join in the planning and execution of the
festival or have any questions about volunteering.

TRAVEL OREGON LISTINGS
The Bandon Chamber has had the pleasure to work with Cheyenne Arbuckle, a business student/intern from
SWOCC over the past couple of months. She has been researching the Travel Oregon website, to be sure our
membership information that is housed on the site, is accurate and up to date. Numerous listings that are either
missing or not accurate. We have begun the arduous task of correcting them. Many of you may remember Travel
Oregon inviting businesses to send their information to them, and they put it on their site. Since the Chamber was
not involved in that initial contact, we don't know what information is there, and what isn't. Cheyenne has been
putting the puzzle together. And you may see Andrea out taking pictures of your business, that we will send along
with the information we are updating.

REGIONAL MAP PROJECT
The Bandon Chamber plans to have a "regional" map of the area ready for our visitors by mid-June, at the
latest. Many members asked to be included in the walking map funded by and created for the Old Town Merchants,
but it wasn't feasible, as it was a small map. The plan will be to distribute outside our area, as well as have ready for
visitors to Bandon. Hotels/motels, restaurants, shops, and services will be able to advertise on this map.
Distribution will be our marketing area of Salem to Ashland/Northern California, and the entire Oregon Coast and
Northern California coast. If you are interested in promoting your company on a regional map, please call Andrea at
the Chamber office, or email at andrea@bandon.com and she will answer any questions you may have.

LETTER FROM THE CHAIRMAN OF THE BOARD
Spring certainly seems to be in the air, and your Bandon Chamber of
Commerce team is working diligently to make sure we are prepared
for our upcoming travel season.
We have many projects "in the works" that will surely make this an
exciting, and ideally profitable, season for not only Bandon, the entire
travel region of Southwestern Oregon. First of all, in advertising,
because of the tenacious efforts of the Chamber and our enthusiastic
lodging, dining, retail, and destination partners, this year we have
been able to increase our regional advertising budget by nearly
50%! This increase in funding has allowed us to "beef up" existing
advertising efforts in established markets, as well as expand into new
markets as well. Later this month, I will be traveling back to the San
Francisco Travel and Adventure show where I will get the opportunity
to engage with nearly 12,000 potential travelers. I attended this
show last year as well, and it certainly proved to be a worthy investment of our advertising monies.
Anthony - Showing off Bandon to travel writers.

Locally, your staff and board currently have many projects in the works to facilitate networking and training to help
your business grow and succeed... One of the projects in particular that I am most excited about is something that
started as a small tidbit in the boardroom about how the Chamber could assist with the 50th Anniversary of the
Earth Day event next month. After about 10 minutes of conversation among your talented and innovative board,
the "Bandon Green Team" concept was born. The Green Team is a process of recognizing businesses that have
adopted practices of conservation and more environmentally friendly conduct in the operation of their
business. The ultimate goal of the project is not only to heighten the awareness of helping to preserve this
beautiful place we all call home, but to also provide consumer awareness to businesses who have made a
deliberate dedication to sustainable and environmentally friendly business practices. I personally feel this project
will resonate very well with many of our customers, and could see it possibly becoming a simple model for other
Chambers and Business Organizations to use in the future as well.
I am excited about our membership meetings coming up in March and April, where we will get the opportunity to
engage with and listen to the concerns or ideas of our membership. The member meetings are one of my favorite
parts of my job where I get to interact face-to-face with many of the very folks that the Chambers efforts directly
affect... When I am getting tired and weary, all I have to do is think of you and your business, and I am quickly
rejuvenated and reminded of how important the work of the
Chamber really is. I would really encourage you to attend to
get more information about the work your dedicated staff and
board have been doing so far this year. I would also like to
thank you for your continued investment in your membership,
and it is truly an honor to represent our amazing community!

FOUR TIPS FOR GETTING YOUR BUSINESS MOJO BACK

When you’re working long hours and the stress is compiling, your personal life doesn’t go on hold. You
still have familial responsibilities, bills to pay, friends to see, and thousands of other things that are on
your mind. Let’s face it. There are times at work that are just harder than others. Even the best job can
feel…well, like work sometimes. It’s hard to be inspired and do your best on the job when your business
mojo has taken a back seat to all the other pressing issues in your life. But if you’re going to be satisfied
in your professional life, it’s essential you get it back. Here’s how:

1. Remember Why You Went into Business in the First Place

Most of us have a reason for going into the industry we’re in. Even if you fell into it and it was not on your career mostwanted list, there’s something that has kept you there. What is it? Is it helping people, seeing the smiles on their faces,
crunching numbers, solving problems, or something else? Remember what it is that drew you to your industry (or the
reason you didn’t walk away three days in). Then find a way to get back to that.
It’s possible you’ve lost your business mojo because you loved helping people and maybe now you’re a manager and you
don’t deal with the customer directly unless there’s a problem. You can either give up the management role and get back to
what you love—helping people—or you can find ways to help people in your current role like becoming a mentor to junior
members of the team.
Figure out what you originally loved and find a way to bring more of it into your current position, even if it means taking on
another role or reworking yours slightly.

2. Surround Yourself with People Who Understand
It’s nice to lean on your friends and family for support when you’re going through the career doldrums but unless they have
been through similar situations, your complaining will eventually turn tiresome. You need to surround yourself with people
who understand the pressure of business. Joining the chamber of commerce is a wonderful way to be around people who
understand your level of stress and the growing pains of business. Unlike friends and family, they have likely been there
and can help you get going and navigate when your sails have lost the wind.

3. Take a Break
Vacations are incredibly important to our peace of mind. Yet, the number of people not using time off is hitting epidemic
proportions in this country. In 2016, 54% of Americans didn’t use all their vacation. Some of those people even lost it
because it wasn’t used. Small business owners are particularly vulnerable because they always wonder who’s running
things when they’re gone. If you’re a mom and pop operation, you may not have taken a vacation in years. Often by the
time a business owner realizes they need one, they’re so burned out that taking a week off doesn’t even help. It may
actually add to the stress because they’re wondering what’s going on with the business and they’re concerned about what
they’ll come back to.
But vacations aren’t the only way to take a break (although, if you can, you should). Most people go too long between
vacations. They end up working many long hours before and after to take one. Some even take work with them. Instead, try
to find ways to take breaks throughout your day. Go for a walk at lunch. Start your day off with meditation or reading a
chapter in a favorite book. When you’re doing those things and taking a break, be there. Enjoy that moment. Don’t look at
your watch and think you only have five minutes. Enjoy those five and if they were 50.

4. End Your Day with a Ritual
This is not about lighting candles and using incense (unless you want it to be) but establishing an activity that you do every
night to signify to your mind and body that it’s time to wind down. Parents often do this with an evening bath for their babies.
Choose 1-2 non-electronic things that you will do consistently every night right before bed. This is your brain’s signal to
begin powering down and turn everything off.
Work is work. Even those of us who love it go through periods where it’s a grind. If you’re currently in a slump, don’t give up
hope. These straightforward ways can help you get your business mojo back.
But if it’s just not working, remember our careers are a big part of our lives. If you’re not feeling fulfilled there, it permeates
other areas as well. Don’t allow yourself that level of unhappiness. The years are too short for that.

BANDON BUSINESS SPOTLIGHT
BANDON HISTORIC RIVER HOUSE LLC
460 1st St. SW, Bandon, OR 97411

Contact: Amy Ellingson
Email: bandonriverhouse@gmail.com
Web: bandonhistoricriverhouse.com
Phone: (541) 760-0093
Business Hours: Always 

What products or services do you sell?
A one of a kind vacation rental - full of charm and character

What is the one thing your business is
known for, over your competitors?

and offers guests a one of a kind experience. From both

The River House was listed on the national

levels of this home you can view the Coquille River and its

historic registry in 1992, and remains the oldest

lighthouse as well as the Pacific Ocean. Enjoy sunrises,

commercial structure in the town of Bandon,

sunsets and exciting storms from the living room by the

Oregon. It was built in 1905 by cobbler Michael

fireplace or from the banks of the river in the backyard. Five

Breuer who housed his retail outlet for "boots,

bedrooms with enough beds to sleep at least 15. Two baths

shoes and gents furnishings" in what was then

including a soaker tub with a gorgeous view of the river.

known as the Breuer Building. It is located on

What is the best part of owning this business?
The River House has been a special gathering place for
many over the years offering a perfect venue for weddings,
reunions or whatever special event you might be celebrating.
Because we are hands-on owners/managers we are able to
welcome and get to know our guests, and it’s amazing to
welcome them back time and again. And of course, the
Border Collie mascots, Camas and Takota.
What is the biggest “win” in your business’ history?
Being an historic building on the national registry makes it a
one of a kind gathering place for many. We are so fortunate
to have many Bandon residents recommend and/or book
The House for out-of-town guests.

the river with views of the light house and ocean.

OREGON DEPARTMENT OF REVENUE
MARCH EDUCATIONAL TOUR ON THE CAT
Dear OSCC members and colleagues The 2020 Short Session isn't officially over, but the Department of Revenue (DOR) will be meeting with
constituents across the state, beginning March 2, to learn more about issues with the temporary rules and
implementation of the commercial activity tax (CAT).
Oregon's new commercial activity tax is imposed only after a taxpayer exceeds $1 million of taxable Oregon
sales. Once they pass that threshold, the tax is $250 plus 0.57% on gross receipts greater than $1 million after
subtractions. The Department of Revenue's website includes a list of frequently asked questions (FAQs) for
taxpayers to better understand mechanics of the tax.
The Oregon legislature is currently considering passage of HB 4009A, which makes technical fixes to the CAT
to help with administration. Due to the boycott over cap-and-trade, OSCC is unsure if this bill will cross the
finish line by March 8. However, businesses have an opportunity to provide feedback to the DOR before final
CAT rules are released in April, May and June 2020.
If you're able to attend one of the educational stops (below), here are some concerns that have been expressed
by business and agriculture:
(1) Revise the definition of 'grocery.' DOR's temporary rules unnecessarily restrict the exclusion for the
wholesale sale of groceries beyond what is required by law. To qualify as an excluded wholesale sale, the
temporary rule requires that a 'grocery' be sold in the form intended for sale to the final retail customer without
further processing, which significantly narrows the scope of the exemption. It also potentially imposes CAT at
every step of grocery sales-from farm production until the final-packaged food enters the distribution process.
Food commodities that require packing, washing, or pasteurization before consumption are considered taxable
sales under the CAT temporary rules. DOR should revise the narrow definition of 'grocery' to avoid unintended
pyramiding of the CAT on local food producers.
(2) Create a workable definition for 'cost inputs' so that farmers can access the 35% subtraction. The
2019 commercial activities tax law allows taxpayers the option to subtract 35% of 'labor' or 'cost inputs' from
their tax liability for gross sales in Oregon.'Cost inputs' are defined in statute as the "cost of goods sold as
calculated in arriving at federal taxable income under the Internal Revenue Code." DOR should look at other
IRS forms (such as Schedule F) and develop a 'cost inputs' definition that works for ag.
(3) Provide a simple process to certify out-of-state sales for comingled commodities. In order to qualify
for the out-of-state sales exemption from the CAT, a taxpayer must obtain certification from the wholesaler at
the time of sale to show that the product is leaving the state. However, the ultimate destination of the product at
the time of sale is often unknown. DOR should provide taxpayers with a clear process to certify out-of-state
sales of commodities.

DATES FOR THE DOR EDUCATIONAL TOUR
Tuesday, March 3 - 6 to 7:30 p.m.
Weese Building, Room 110, Treasure Valley
Community College, 650 College Blvd in
Ontario.

Wednesday, March 4 - 10 to 11:30 a.m.
Zabel Hall, Eastern Oregon University,
1 University Blvd in La Grande.

Wednesday, March 4 - 6 to 7:30 p.m.
Lecture Hall, Building 2, Columbia Gorge
Community College, 400 Scenic Drive in The
Dalles.

Monday, March 9 - 6 to 7:30 p.m.
Klamath Community College, Conference
Center, Room 7, 7390 S Sixth St in Klamath
Falls.

Tuesday, March 10 - 6 to 7:30 p.m.
Stevenson Union, Room 323, Southern Oregon
University, 1250 Siskiyou Blvd in Ashland.

Wednesday, March 11 - 6 to 7:30 p.m.
Center for Meeting and Learning, Room 102,
Lane Community College, 4000 E 30th Ave in
Eugene.

Thursday, March 12 - 6 to 7:30 p.m.
Visual Arts Theater, Mt. Hood Community
College, 26000 SE Stark St in Gresham.

Monday, March 16 - 11 to 12:30 p.m.
Lakeview Rooms E and F in Empire Hall,
Southwestern Oregon Community College,
1988 Newmark Ave in Coos Bay.

Monday, March 16 - 6 to 7:30 p.m.
Lincoln City Cultural Center, 540 NE Hwy 101
in Lincoln City.

Tuesday, March 17 - 6 to 7:30 p.m.
Auditorium, Portland Community College Rock
Creek campus, 17705 NW Springville Road in
Portland.

Wednesday, March 18 - 7 to 8:30 a.m.
Riverside Room B, Seaside Convention Center,
415 First Ave in Seaside.

Thursday, March 19 - 6 to 7:30 p.m.
Iris Room, Keizer Community Center,
930 Chemawa Road NE in Keizer.

Best regards,
JL Wilson & Jenny Dresler
Legislative Counsel
jlwilson@pacounsel.org jenny@pacounsel.org
503-363-2182
Oregon State Chamber of Commerce
503-363-2182
867 Liberty Street NE, Salem 97301

NEW BANDON CHAMBER BOARD MEMBERS
Anthony Zunino, Chairman of the Bandon Chamber Board,
is pleased to announce the appointment of four new Board members:

AMANDA WHITLATCH

DAVID HISEL

I enjoy being involved in
my community and
doing my part to pursue
positive momentum and
growth. I'm excited to
be serving on the
Bandon Chamber Board
because I believe it is a
way that I can put my
time and energy to use
with other community
minded people to help
the Bandon community
be stronger, healthier
and happier. I am a
Financial Advisor at
Edward Jones and have
lived on the southern Oregon coast since 2001. My
husband Adam and I have 2 kids are active in local
sports and our beautiful outdoor playground.

David is the Vice President
and Branch Manager of the
Bandon retail branch of
Banner Bank. He lives in
Bandon with his wife and two
girls. In addition to the Board
of Director’s for Bandon
Chamber of Commerce, David
serves as Board Director for
the Greater Bandon
Association, and also as the Area Director for Bandon
Young Life. He is involved directly or indirectly in the
leadership and fundraising for several local youth sports
organizations, community programs and groups, as well
as a Budget Committee Member for Coos County
School District 54. David’s primary focus is to assist the
community’s youth; helping them to make positive life
choices that will allow them to become successful adults
and future leaders. If there were any extra time for
golfing and fishing he would do that too!

LORI OSBORNE

KELLEY BASEY

Lori and her husband
Barry own and
operate three
businesses in
Bandon. Farm & Sea
located in the
Farmers Market
building is their most
recent "adventure"
opening in July of
2019. Lori was born
and raised in Bandon, and loves the community and
is very involved in many organizations and is excited
to participate with the Bandon Chamber Board of
Directors. She created and executed the First Crab
Fest in 2019 and saw the 2020 Crab Fest grow
bigger.

Kelley is the office
manager of Juul
Insurance in Bandon
located at 1170
Oregon Ave. She has
been an insurance
agent for almost 23yrs.
She and her Husband
Sam also own and
operate South Coast
Express Lube Tire
Pros. located at the
south end of Bandon.
She is excited about serving on the Bandon
Chamber board of Directors because she enjoys
being a part of the community.

NEW CHAMBER MEMBERS
BEGIN AGAINS ● LLOYD'S ELECTRIC ● RUSHEL REED, BROKER/BEACH LOOP REALTY
SEAWINDS ESTATE ● D'LYN'S ● FAST MART ● BREE'S UPSCALE RESALE

OREGON MINIMUM WAGE RATE SUMMARY
Enacted by the 2016 Oregon Legislature, Senate Bill 1532 establishes a series of annual minimum wage rate
increases beginning July 1, 2016 through July 1, 2022. Beginning July 1, 2023, the minimum wage rate will be
indexed to inflation based on the Consumer Price Index (CPI), a figure published by the United States Bureau of
Labor Statistics. In addition to a new standard minimum wage rate, the bill sets out a separate rate which will apply
to employers located in the urban growth boundary of a metropolitan service district. (Currently, only the Portland
metropolitan area has an urban growth boundary.) Finally, a third rate will apply within certain "nonurban" counties
named in the bill:
Date
January 1, 2016
July 1, 2016
July 1, 2017
July 1, 2018
July 1, 2019
July 1, 2020
July 1, 2021
July 1, 2022
July 1, 2023

Standard
$9.25
$9.75
$10.25
$10.75
$11.25
$12.00
$12.75
$13.50

Adjusted annually based on the
increase, if any, to the US City
average Consumer Price Index
for All Urban Consumers

Portland Metro
$9.25
$9.75
$11.25
$12.00
$12.50
$13.25
$14.00
$14.75
$1.25 over the standard
minimum wage

Nonurban Counties
$9.25
$9.50
$10.00
$10.50
$11.00
$11.50
$12.00
$12.50
$1 less than the standard
minimum wage

Portland Metro: The Portland Metro rate applies to employers located within the urban growth boundary (UGB) of the
metropolitan service district. Search by address to determine whether a site is located inside the UGB with Metro's
Urban Growth Boundary lookup tool. A map of the UGB is also available for download.

Nonurban counties: The nonurban rate applies to employers located within the following counties:
Baker
Grant
Morrow

Oregon Minimum
Wage Rates
by County
NOTE:
Employers located
within Washington,
Multnomah and
Clackamas counties
but NOT within the
UGB will be subject to
the standard rate, not
the metro rate. (Click
for black and white
version of this map.)

Coos
Harney
Sherman

Crook
Jefferson
Umatilla

Curry
Klamath
Union

Douglas
Lake
Wallowa

Gilliam
Malheur
Wheeler

ANNUAL MEMBERSHIP GATHERING
March 9, the Chamber held our Annual Membership
Gathering. We were treated to an amazing meal, catered by
Wilson's Market. Our featured speaker was Dan Chandler,
Bandon City Manager. He shared with the attendees his
plans and goals as the City moves forward with its' many
initiatives. The three pillars of the City he spoke of are
Efficiency, Accountability, and Transparency. He is
leveraging technology with accounting, payroll, and billing.
The city now has a Facebook page which will be used for
surveys and also keeping the citizens of Bandon engaged
and informed of city activities. We thank Dan for hitting the
ground running, and are excited to see what the next year
will bring for the City.
Anthony Zunino, the Board President, gave an overview of
the Bandon Chamber, including our marketing efforts over the past year and looking forward to continue our
efforts of inviting visitors to visit Bandon. He noted how appreciative both the Bandon Chamber and the
community at large is of the volunteers that welcome visitors and locals, into the Bandon Visitor Center. It is open
daily from 10:00AM - 4:00PM.

JOB FAIR
The Chamber's first high school job fair will be
held March 11 in the afternoon - in the Bandon
High Library.
There are 14 businesses who will be meeting
with and hoping to find employees for seasonal
work for summer 2020.

MARKETING VIDEOS
The Chamber Marketing and Lodging Partners
recently met, and reviewed all marketing in place
for the current year, and will offer suggestion for
the next fiscal year, at the next meeting in May.
Our marketing has made a significant move to
digital marketing. We would be happy to have
your comments and reviews on our new videos
used in conjunction with this marketing
plan. http://bandon.com/video/

CRAB FEST 2020
Crab Fest 2020 was held February 22-23, and was a
great success. Financials are nearly complete, and
we are anticipating approximately $7000 will be
donated to Bandon Educational Foundation
earmarked for Industrial Arts/Trades Scholarships.
He noted that this years' event did not rely on any
outright donations. All items were purchased from
respective vendors (mostly on a cost basis, and we
appreciate that very much). Crab and Prime Rib (for
seafood sensitivities) were offered this year, and over
500 meals were served, and wonderful music by
several regional bands were enjoyed by all.
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